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The single strongest 

predictor of concern 

about global warming is:

- the belief that it’s 

caused by human 

activity. 

- August 2008 ABC News/Planet Green/Stanford Poll

Public Views on Global 

Warming

Concern also is predicted by trust in what scientists say 

about the issue, belief that scientists agree, and the 

level of attention people are paying to global warming.



trust: [truhst] –noun

1. reliance on the 

integrity, strength, 

ability, surety, etc., of a 

person or thing; 

confidence.

2. confident 

expectation of 

something; hope.

Trust



Climate Change 2008: The 6 America’s.

Credit: Ed Maibach, George Mason University

Nationally representative survey of 2,129 American adults in the fall of 2008.

Size of the circles represent the proportion of the American public in each audience 

segment.

The ”6 Americas” fall on a scale from extremely sure to unsure that global warming 

is happening, with the majority somewhat to very sure that it is occurring



Climate Change 2010: The 6 America’s.

Credit: Ed Maibach, George Mason University

Nationally representative survey of 2,129 American adults in the fall of 2008.

Size of the circles represent the proportion of the American public in each audience 

segment.

The ”6 Americas” fall on a scale from extremely sure to unsure that global warming 

is happening, with the majority somewhat to very sure that it is occurring



Global warming is atrend.

IPCC AR4, 2007



Media Coverage is acycle

.



The media landscape is amess.



Where do Americans get their 

news?

Local News: 78% 

Network News: 73% 

Internet: 61% 

Radio: 54% 

Local Newspapers: 50%

National Newspapers: 17% 
Pew Internet and American Life Center (March 1, 2010): http://www.journalism.org/node/19537

http://www.journalism.org/node/19537


What do we want to read about?

Pew Internet and American Life Center (March 1, 2010): http://www.journalism.org/node/19537

http://www.journalism.org/node/19537
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2. Climate 

1. Weather

past/present/future

statistics of extremes

solar/wind forecasts

3. Energy

Communicating Climate



How do you make climate... 

visual?

compelling?

relevant?

mainstream?



Climate coverage should aim to:

Give weather events context, depth, and perspective

Connect to other sectors - energy, business, 

national security

Help keep people out of harm’s way!

Increase climate literacy



10 True Things about Climate:

2. The observed warming is unequivocal and irreversible.

3. Weather extremes are increasing.

4. Climate models are important tools to study the future.

5. Future climate scenarios are CHOICES about emissions.

6. Weather is renewable energy (solar/wind forecasts).

7. The more CO2 we emit, the warmer it gets.

8. Plant and animals species are on the move.

9. Emissions are currently tracking past highest trajectory.

10. NATURAL CLIMATE VARIABILITY IS STILL POWERFUL!

1. The scientific community agrees on the following:



Part 1: Weather 

Extremes



Connecting Climate to 

Weather

Climate is what you expect, weather is what you 

get.

Ed Lorenz, MIT

Climate is what you affect, weather is what gets 

you.

Myles Allen, Oxford University



Part 1: Records Highs vs. Lows



Ralph Keeling

If temperatures were not 

warming, number of record daily 

highs and lows being set each 

year would be approximately 

even. 

Since Jan. 1, 2000: the 

continental US set 294,400 record 

highs and 146,914 record lows.

•Since Jan. 1, 2010: 431 record 

highs vs. 1,319 record lows.

•Business as Usual: US ratio of 

daily record high to record low 

temperatures would increase to 

about 20-to-1 by mid-century and 

50-to-1 by 2100. 

Part 1: Records Highs vs. Lows



Part 1: Shifting Number of Hot Days



Part 2: Climate



2009: Observational Data

Ralph Keeling

Part 2: Climate



Part 2: Climate

Ralph Keeling



Part 2: Temperature 

Trends

Ralph Keeling



Part 2: Precipitation Trends



Part 2: Future Trends



Part 2: Future Sea Level Rise



Part 3: Energy



Part 3: Seeing Solutions

Ralph Keeling



Part 3: Energy - Wind 

Forecasts



What's the use of having developed

a science well enough to make

predictions, if in the end, all we're willing

to do is stand around and wait for them

to come true!"

- Prof. F. Sherwood Rowland
UC Irvine



Never has the work of so few...       

led to so much...           being asked 

of so many.

- Prof. Robert Socolow
Princeton University


